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Ina trends piece in the Feb. 2 New

York Observer, writer Dan Duray asks if

this is the end of blogging and intro
duces the premise that nobody wants to

create or read blogs anyrnore.
“First it was embarrassingbecause

bloggers wete these dirty,horrible people,”

saysTheAwl’s Choire Sicha,”and then it

was embarrassing because our grandrnas
have blogs, Godbless them.”

And Nick Denton,president of
GawkerMedia,an online publishing
group that inciudes Jalopnik andjezebel,

adds that he doesn’t see a blog business.

“There seenis to be universal agree
ment that the format that made blogs

ubiquitous — the reverse-chionological

aggregation accompanied by commentary

— isn’t long for this world, and Denton’s

scoop-friendly redesign would seem to be
the best evidence ofthat,”Duray writes.

on Feb. 7 with adesignthat features one
ntijor splash story rather than aggregating
many items.”Writers will have to ease up

on itony in headlines —becaüse they will

no longer have the lede to c1arifSç”Denton

says.”But that’s already been happening—
because so much traffic comes from head

lines distributed on Facebook and
Twitter.”

Duray writes,”According to Denton,

the ‘pendulum bas swung,’ and it’s become

more viable to profit from this spate of

aggregation . . . rather than attempt to

compete with it’0

its as simple as that.
Be patient. Remember the first

big article that you placed in a publication

for your dient? Remember how long the

process took?Your blog isn’t going to be

an overnight sensation. It takes time to

build a following.0

Tweet talk: Twitter dos and don’ts for businesses
By Susan Gunelius

There isn’t a right or wrong way to
useTwitter. However, ifyou’re using

Twitter as a marketing toofto build your
business, then you should probably follow

some unwritten rules ofuse and eb

quette.
Here are some dos and don’ts of

Twitter behavior to ensure that your busi

ness achieves marketing success:

• Do hive a plan. Fifteen minutes is

all you need. Set aside five minutes in the
morning to read through your followers’

tweets and send @replies or retweets. Set
another five minutes aside in the middie

ofthe day to search for new people to fol

low. Finally, set aside five more minutes at
the end ofthe day to tweet

your owo great content
and perhaps send a few
more @replies or
retweets.

other marketing initiativ. Inciude

yourTwitter address everywhere —on

your business card, your e-mail signature

and invoices. Make sure that you
brand your Twitter account to
match your overall business
brand. Logos, images and lan
guage shouldbe consistent
with other marketing materials.

Don’t get too person-.
al or too negative. Ifyou

wouldn’t share information with a

customer in person, then you definitely

shouldn’t share that information via
Twitter. And don’t be tempted to be neg

ative orpublish overly critical tweets.

• Do engage and interact. Make

an effort to engage other Twitter users by

retweeting their updates and sending

@replies and direct messages to them. 1f

your Twitter stream isn’t interactive, then

odds are that it’s probably boring and too

self-promotional.
• Don’t use corporatejargon or

rhetoric. No one wants to build a rela

tionship with a scripted brochure. Be

human.0

Susan Gimeus is President & CEO ofKeySplash

Creative, mc and the author of“3OMinute Sodal
Media Marketing. “She owns one ofthe leading blogs
for women in business, Wo,nenOnBusiness.com.
Details:www. SusanGunelius.com.

- -

(b
.— ...—————,———
-—

Shenie Bakshi is COm??,ufiiCatioflS

ma,en at Matrix Group, and co

founderofStylee PR & Marketing.
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The most important
Twittermlefor2Ollis

• Don’t over- kindness and acceptance.
pronzote. No one
wants to listen to you — DianaAdams, bitrebels.com,

talk about yourselfall Jan.24

day. Stick to an 80-20 rule:
80 percent ofyour tweets should
be non-promotional, while the other 20
percent can be promotional material.

• Do integrate your efforts with
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